
MUST-HAVES

What Builds Basic Trust Online 
1.	 Good, Verified Reviews 

Positive reviews on Google and other platforms 
that prove you do great work.

2.	 Accurate Business Info Everywhere 
Your name, address, and phone number should 
match exactly across Google, Yelp, Facebook, etc.

3.	 Helpful Content on Your Website 
Pages that clearly explain what you do, who you 
help, and why you’re different.

4.	 Correct, Reliable Information 
Make sure what you say on your website is up-
to-date and true—especially about services and 
equipment.

5.	 Trusted Mentions on Other Sites 
If other trusted websites mention your business or 
link to your site, it gives you a boost in credibility.

NICE-TO-HAVES

What Helps You Stand Out
1.	 Clear Pricing Info (Even Just a Range) 

People like knowing what to expect—tools like 
price estimators are even better.

2.	 Regularly Updated Website 
A stale site looks abandoned. Updating shows 
you’re still active and invested.

3.	 Show Your Credentials 
Highlight licenses, training, certifications, and years 
in the field.

4.	 Helpful Tools on Your Site 
Things like “What size HVAC system do I need?” 
calculators help build trust and keep people on 
your site.

5.	 Videos and Photos You Created 
Show your face, your team, your work—real 
content builds real trust.

6.	 People Spend Time on Your Website 
If visitors stick around and explore, it tells Google 
you’re offering valuable info.

7.	 Real Customer Photos or Testimonials 
A happy customer on video or even a photo with a 
quote beats a generic review.

8.	 Share Your Know-How 
Posting tips, blog posts, or advice shows you know 
your stuff—Google loves that too.

BONUS TRUST-BUILDERS

What Seals the Deal
1.	 Easy to Contact You 

Make it super clear how to call, text, or email—and 
share a little about who you are.

2.	 Secure Website (HTTPS) 
That little padlock icon in the address bar shows 
your site is safe.

3.	 Tech Stuff That Helps AI Understand You 
(Your web team can handle this!) Structured data 
helps Google know what your business does.

4.	 Fast, Mobile-Friendly Site 
Most people are searching from their phones—
make sure your site loads quickly and works great 
on mobile.

5.	 You Respond to Every Review 
Whether it’s good or bad, replying shows you care 
and pay attention.

6.	 Industry Awards or Badges 
If you’ve won something or are certified, show it 
off! It helps set you apart.

7.	 Clear Privacy Policies & Professional Standards 
If you deal with customer data, especially for 
financing or rebates, show you take privacy 
seriously.
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Check out these tips to build trust faster and get more leads!


